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About Mirabaud Asset Management

Mirabaud Asset Management is part of the 

Mirabaud Group and is an independent, 

European asset manager focused on active 

investing across fixed income, equities, 

multi-assets and private assets. We sup-

port our clients with high conviction, sus-

tainable investment strategies along with 

best-in-class reporting on climate change 

and other key issues shaping our world. We 

operate in Europe’s key financial centres: 

Paris, London, Luxembourg, Madrid, Milan, 

Geneva, and Zurich. 

As a Group, Mirabaud has always recog-

nised the value of combining growth with 

sustainability. A partnership-based busi-

ness structure means flexibility to take a 

longer-term view, without engaging in pro-

prietary trading or pursuing speculative po-

sitions. Core values also reflect a prudent 

approach to the way the group meets the 

current and evolving needs of its global in-

stitutional and wholesale clients, focusing 

on responsibly generating the best risk-ad-

justed returns. 

SRI is in our DNA and it is underpinned by 

the following values and commitments that 

we have upheld for the last 200 years: In-

dependence, conviction, responsibility and 

passion. 

 
 
 
 

 

Independence: As a family-owned busi-

ness we maintain a long-term perspective 

across all our activities. We have always 

been focused on managing assets for our 

clients.  

Conviction: Our conviction is that human 

talent can make a difference. We focus on 

giving our investment professionals the cul-

ture and environment they need to express 

their talent, convictions and long- term 

views.  

 

Responsibility: Our business has been 

transferred from generation to generation, 

becoming stronger and relevant to its time. 

Today, this broader sense of responsibility 

and sustainability expresses itself in our re-

lationships with clients, our staff, our invest-

ments and towards society in general.  

 

Passion: Passion brings motivation and 

dedication together to enable servicing ex-

cellence. This passion extends to our inter-

action with clients, as well as the way we 

face challenges on their behalf. 
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Our SRI Strategy 

Our role as asset managers is to ensure 

that the interests of our clients are pre-

served. To fulfil this duty, we acknowledge 

the importance of incorporating Environ-

mental, Social, and Governance criteria 

into our investment decisions. In our view, 

this results in better informed investments, 

and therefore added value for our clients. 

Companies with higher ESG standards 

benefit from their competitive advantage in 

the long term. 

As part of our high quality proposition we 

aim to:  

• Avoid investments in companies that 

might pose a financial risk due to their ethi-

cal, social or environmental challenges;  

• Consider Environmental, Social and Gov-

ernance (ESG) factors in our investment 

decisions;  

• Partner with issuers to improve ESG-re-

lated business practices and better allocate 

capital for the long term.  

Mirabaud Asset Management’s SRI strat-

egy is based on the following complemen-

tary pillars:  

Exclusions: We exclude companies from 

our investment universe which are involved 

in activities deemed “controversial” by inter-

national conventions, accords and certain 

national laws, or which pose a risk to health 

or the environment, and which cannot be 

addressed through engagement.  

Active ownership: This approach trans-

lates into initiating and maintaining a formal 

dialogue with companies, as well as voting 

on ESG topics. Active Ownership can be 

achieved through proxy voting and engage-

ment activities.  

ESG integration: ESG analysis is inte-

grated into investment processes from the 

early stages through to portfolio construc-

tion, using quantitative and qualitative re-

search across most of our assets. 

Climate change: Aside from highlighting 

low-carbon businesses, the climate change 

approach also seeks to drive intensive car-

bon issuers to reduce emissions, rather 

than excluding them. 
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A message from 

Head of Convertibles 
Nicolas Cremieux 
 

Over the past year, we engaged with our is-

suers through meaningful conversations to 

address global sustainability challenges 

and to gain deeper knowledge of business 

and ESG risk management across different 

industries. We have seen issuers commit-

ted to better disclosures and we consider 

this transparency essential to make in-

formed decisions. The improvement in cor-

porate sustainability objectives, including 

climate goals, also signals better oversight 

of ESG issues and risk management 

amongst organisations. We also were care-

ful in divesting from companies operating in 

controversial activities through discussions 

about business nature and portion of reve-

nue/capital expenditure in such business 

segment to determine whether the com-

pany should be excluded. 

Whilst we are encouraged by this progress, 

we are conscious of the road ahead of us. 

ESG analysis plays an increasingly signifi-

cant role in our investment process as we 

consider it key to deliver sustainable re-

turns for our clients. We look forward to en-

gaging with new and current corporate 

stakeholders over the coming year to ac-

company them on their journey to a more 

sustainable future. 

 

 

Head of SRI 
Hamid Amoura 
 
Active Ownership is one of the four pillars 

of our Sustainable and Responsible Invest-

ment philosophy as we firmly believe in us-

ing our voice to initiate constructive dia-

logue and engagement with companies on 

ESG matters. By discussing the most ma-

terial ESG topics for each sector and com-

pany, not only do we gain a deeper under-

standing of the companies' exposure to 

ESG risks and opportunities, but we are 

also able to promote best practices among 

the companies we invest in while informing 

our investment decisions and therefore en-

hancing the value of our clients’ assets. 

In 2022, our SRI team collaborated with 

portfolio managers and analysts to conduct 

initial meetings and follow-ups with compa-

nies we had previously engaged with. This 

enabled us to track the progress of their 

strategies and assess their compliance with 

previous commitments. Additionally, we ac-

tively participate in various industry we con-

sider it key to deliver sustainable returns for 

our clients. We look forward to engaging 

with new and current corporate stakehold-

ers initiatives, including CDP and SBTi, to 

drive greater disclosure and transparency 

from investee companies. Our goal is to en-

courage companies to adopt more sustain-

able practices, and we continue to do so 

through initiatives such as Climate Action 

100+.
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2022 Active ownership 

Mirabaud Asset Management’s Active 

Ownership Report on Sustainable Global 

Equities aims to show our achievements on 

key sustainability themes during 2022 and 

to explain how our experience as active 

managers and ESG research are the core 

of our investment philosophy. The report fo-

cuses on our “Mirabaud Sustainable Con-

vertibles” range which comprise our Mira-

baud Sustainable Convertibles Global, 

Mirabaud Sustainable Convertible Bonds 

Europe, and Mirabaud Discovery Converti-

bles Global funds. 

At MAM we put responsible investing at the 

core of our investment approach as we be-

lieve it can help trigger positive change 

from companies and in turn deliver con-

sistent and attractive financial returns to our 

clients, contribute to the well-being of the 

planet, the community, and the society. As 

such, we invest with high conviction, con-

duct in-depth research and use our influ-

ence as active investors to encourage port-

folio companies to employ more sustaina-

ble practices and address potential material 

risks related to the business to preserve 

and enhance their value. 

Consistent with our fiduciary duty as asset 

manager, our commitment is to support the 

enhancement of the sustainable growth of 

companies by exercising our voting rights 

and through our engagement activities, 

both of which are closely aligned for us.  

We perform in-house and in-depth analysis 

of companies before performing our stew-

ardship activities. 

Our ambition is to understand extra-finan-

cial risks and opportunities associated with 

our investments, promote “best practices” 

and positive change. Maintaining an ongo-

ing and positive communication, as well as 

casting proxy votes, is central to how we 

implement our stewardship responsibilities 

and informs the investment decisions we 

make on behalf of our clients.  

Throughout 2022, we continued our journey 

to create shareholder value in line with our 

investment philosophy by fostering good 

governance, integrity, transparency, and 

accountability of companies through our 

stewardship activities to safeguard the in-

terest of our clients.  

Our Engagement Policy is based on gener-

ally accepted best practices, which re-

flected in the OECD Principles of Corporate 

Governance, the OECD Guidelines for Mul-

tinational Enterprises, the ICGN Global 

Governance Principles, the UN Global 

Compact, the UN Principles for Responsi-

ble Investment (UN PRI) and the UK    

Stewardship Code where applicable. 

 

https://www.mirabaud-am.com/fileadmin/mount_asset_management/Legal/Copyright_and_Legal/Mirabaud_AM_Engagement_Policy_EN.pdf
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Engagement Annual Review  

Our approach 

Engagement is a key component of our in-

vestment process, as detailed in our en-

gagement policy. We engage in construc-

tive dialogues with companies about sus-

tainability factors material to the business to 

promote sustainable practises that can give 

them a competitive edge and increase their 

chances to be successful over the long run. 

To reflect our view as responsible investors 

we analyse companies through a double-

materiality lens, looking at the impact of 

ESG factors on financial performance as 

well as on the environment and the society. 

We see the engagement as a platform to 

share our expectations with companies, 

better understand their sustainability ap-

proach and communicate our objectives. 

We recognise that engagement is an evolv-

ing process which requires ongoing dia-

logue to be effective, thus we prioritise 

depth and quality over volume of activity. 

Our goal is to deepen mutual understand-

ing with portfolio companies and make the 

outcomes of our dialogue constructive to 

encourage best practices. 

Progress achieved in different areas is 

monitored closely as part of our deep due 

diligence process. This means that we keep 

track of our companies’ progress and 

measure the outcomes. 

2022 engagement at a glance 

Our capabilities enable a multi-channel ap-

proach to stewardship activities, meaning 

that we engage directly with companies and 

join collaborative engagement initiatives. 

In 2022, we held a total of 121 engage-

ments across all our engagement channels. 

We tried to maximise the leverage we have 

on our portfolio companies making sure not 

to comprise the quality of the   analysis. 

 

  

https://www.mirabaud-am.com/fileadmin/mount_asset_management/Legal/Copyright_and_Legal/Mirabaud_AM_Engagement_Policy_EN.pdf
https://www.mirabaud-am.com/fileadmin/mount_asset_management/Legal/Copyright_and_Legal/Mirabaud_AM_Engagement_Policy_EN.pdf
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Direct Engagement

We use engagement as a platform to share 

our expectations with companies, under-

stand both their environmental, social and 

governance (ESG) failings and their sus-

tainability approach and how it relates to 

their business strategies. In the context of 

individual engagements initiated by the 

Mirabaud – Sustainable Convertibles 

Global, Mirabaud – Discovery Convertibles 

Global and Mirabaud – Convertible Bonds 

Europe funds, we communicated with 49 

companies over 179 issues. 

During 2022, engagement and dialogue 

themes were diverse. Approximately 19% 

of our dialogues were related to climate and 

biodiversity issues, 11% to issues in the 

companies’ supply chain and 10% to corpo-

rate governance topics.  

We held most engagement meetings with 

companies based in Europe (44%) and 

North America (43%), followed by Japan 

(9%) and Asia Pacific (4%). 

40%

60%

FIGURE 1: ENGAGEMENT 
CHANNELS

Direct Collaborative

Source: Mirabaud Asset management, 1 January 2022 - 31 December 2022 

43%

44%

9%
4%

FIGURE 2: DIALOGUE AND 
ENGAGEMENT BY MARKET

North America Europe

Japan Asia-Pacific

Source: Mirabaud Asset management as of 31 December 2022
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Before our engagements meetings we 

conduct an in-depth bottom-up analysis of 

the companies to come up with a clear 

evaluation of the company and define our 

expectations.  

Throughout the year and in line with the 

breadth of our engagement strategy we en-

gaged with companies across 10 sectors.  

 

A fifth of the engagement involved compa-

nies on the Consumer Discretionary sector, 

followed by industrials, information technol-

ogy and healthcare sectors which all to-

gether account for 47% of our activity. 

 

  Source: Mirabaud Asset management as of 31 December 2022 
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During 2022, our engagement activity 

mainly aimed at improving our understand-

ing regarding ESG issues related to the 

companies and encouraging disclosure. 

Regarding the topics discussed during the 

meetings, greenhouse gas emissions was 

the main objective (17%), while the encour-

agement of better disclosures (15%) and 

the supply chain management (11%) were 

also recurrent topics. 

 

 

 

 

 

 

Source: Mirabaud Asset management as of 31 December 2022 

Source: Mirabaud Asset management as of 31 December 2022 

Improve 
understanding of 

ESG issues
48%

Encourage ESG 
disclosure and 
transparency

27%

Support 
investment case

25%

FIGURE 4: DIALOGUE AND ENGAGEMENT 
BY OBJECTIVE

17%

15%

11%

9%
9%

9%

7%

4%

4%

4%

3%
3%

2%

2%
1% 1%

FIGURE 5: DIALOGUE AND ENGAGEMENT BY OBJECTIVE

Greenhouse gas emissions (CO2, methane, NOx)

ESG disclosure & reporting

Supply chain

Product safety/quality

Corporate governance

Staff retention/turnover

Data privacy & security

Water management

Occupational health & safety

Business ethics

Waste management

Diversity (gender, minorities, etc.)

Biodiversity

Human rights

Bribery and corruption

COVID-19

Source: Mirabaud Asset management as of 31 December 2022 
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Source: Mirabaud Asset management as of 31 December 2022 

0% 20% 40% 60% 80% 100%

Information
Technology

Industrials

Health Care

Consumer
Discretionary

Materials

Utilities

Communication
Services

Real Estate

Energy

Consumer
Staples

FIGURE 6: ENGAGEMENT TOPICS BY INDUSTRY

Greenhouse gas emissions (CO2,
methane, NOx)

Waste management

Water management

Biodiversity

Supply chain

Product safety/quality

Diversity (gender, minorities, etc.)

Human rights

Occupational health & safety

Staff retention/turnover

Data privacy & security

Corporate governance

Business ethics

Bribery and corruption

ESG disclosure & reporting

COVID-19
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2022 Engagement cases 

Our main purpose during ESG engage-

ments is to promote good practices. 

Throughout the next section, we will share 

some of our case studies of our one-to-one 

engagements on material environmental, 

social and governance issues. 

During engagements we discussed a vari-

ety of ESG topics, communicated our ex-

pectations to the company and tracked the 

engagement progress. Engagements are 

categorised as follows:  

• Closed: engagement was successful, 

and the company progress towards tar-

gets discussed, or the company not 

held in our portfolios 

• Ongoing: engagement is still in pro-

gress 

Due to compliance reasons, we will not 

publish company names when providing 

case studies. 

Environment 

Climate Change and Biodiversity  

Issues 

 

Climate change is arguably the greatest 

challenge of our times and discussion for 

action has accelerated. Studies show the 

considerable impact of global warming not 

only on the natural ecosystem but also on 

society and the economy.  

We are conscious that the degree of expo-

sure to climate risks varies across sectors 

and business sizes, but we believe all com-

panies should contribute to promoting de-

carbonisation efforts. 

Consequently, we expect them to manage 

climate change risk and opportunities effec-

tively, design appropriate strategies to net 

zero including climate related targets and 

strengthen climate-related financial disclo-

sures.   

We always encourage companies to submit 

their targets to SBTi which effectively holds 

companies accountable for driving emis-

sions reductions in line with the leading sci-

ence.  

On the path to net zero, we will continue to 

advocate for progress where companies 

lag best practice, for ambitious GHG reduc-

tion targets validated by the Science Based 

Targets initiative (SBTi) and for greater 

transparency and disclosure.  
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Case 
Study 

Sector: Materials                 Country: Canada          Engagement Status: Ongoing 

Area of Engagement: Climate change, waste management 

Initial Engagement: September 2021  Follow-up: August 2022 

 

Company Profile 

Canadian gold, silver, and copper mining company 

 

Engagement Objective 

Seek more information about health & safety manage-

ment 

  
 

Engagement Discussion 

We met the Environment, Health, Safety & Sustaina-

bility VP and addressed the company’s incident rate, 

given the high concentration of accidents in certain 

mines. The company noted that they are implementing 

an innovative management system and undergoing 

additional trainings; however, they also pointed out that 

the higher number of accidents was driven by the  

  
location of the mine, which is underground. 

We also recognized the zero fatalities 2021 

track record and the fatality that occurred in 

2022. The company explained it was a driv-

ing accident and noted that an in-depth in-

spection was performed alongside the local 

government. New measures to avoid future 

fatalities were also introduced. 

 
 
Progress so far 

The company has committed to develop ve-

hicle driving standards, additional for-

mations for drivers, and to equip all vehicles 

with tracking devices to ensure that they 

abide by controls and requirements.  

We will keep monitoring accident and fatal-

ity rates and ensure that health & safety pol-

icies are developed to protect workers.  

Case 
Study 

Sector: Materials        Country: United Kingdom       Engagement Status: Closed 

Area of Engagement: Climate change, biodiversity 

Initial Engagement: March 2021  Follow-up: August 2022 

 

Company Profile 

British gold mining company operating in west Africa 

 

Engagement Objective 

Seek more information about environmental and biodi-

versity management programmes 

  
 

Engagement Discussion 

We enquired the company about its climate impact in 

terms of emissions, water management, and biodiver-

sity protection.  

  
While they do not have any targets on wa-

ter reduction yet, they implemented a num-

ber of measures on the other fronts: they 

are getting rid of single use plastic, they 

made a “no go zone” in Senegal to protect 

the wildlife, and they have created an im-

pact investment fund to support the local 

national economic growth where they al-

ready invested $300,000 in 2021.  

 
Progress so far 

The company has made significant pro-

gress on these areas to ensure swift oper-

ations while protecting the environment 

and biodiversity. 
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Case 
Study 

Sector: Industrials                 Country: USA             Engagement Status: Ongoing 

Area of Engagement: Climate change, energy 

Initial Engagement: April 2022 

 

Company Profile 

Leading American freight car manufacturer 

 

Engagement Objective 

Seek more information about environmental man-

agement, energy saving, and use of products sold 

  
 

Engagement Discussion 

We engaged about their emissions and energy us-

age. Overall, their emissions were on the lower side, 

and in addition to the Scope 1 & 2 GHG emissions, 

they also tracked their water consumption and air pol-

lution. 

  
Regarding their energy usage, they source a 
good amount of power from hydroelectricity 
and in the last three years, they installed 
LED lamps in their main factory leading to a 
52% energy saving.  
 
Moreover, they are also responsible in the 
usage of their products, as they do not man-
ufacture freight cars that carry coal and have 
very little exposure to other fossil fuels. 

 
Progress so far 

The company is making efforts to reduce 

their environmental footprint, as well as 

tracking the use of products sold. 
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Social 
Employee attraction and retention 

 

The pandemic has had an unprecedented 

effect on the way we work and triggered an 

exodus across multiple sectors around the 

world. High staff turnover is incredibly dis-

ruptive to business growth. Attracting and 

retaining talented people is a crucial part of 

how companies execute their corporate 

strategies successfully and maintain their 

competitive advantage. This ensures posi-

tive impacts on business performance and 

ultimately create long-term value for share-

holders. Efforts to foster engaged work-

force include training programs focused on 

improvements and culture-setting, em-

ployee engagement, work-life balance, 

competitive compensation, and internal 

mobility. A number of social factors can af-

fect a company’s financial performance, 

ranging from short to long-term challenges 

and risks. We consider employee engage-

ment, diversity, talent retention as well as 

good labour relations as material issues for 

several sectors. Some industries, such as 

tech companies, are particularly reliant on 

skilled workers to develop products and 

new commercialization strategies. Others, 

like mining companies, are especially con-

cerned with employee safety and security. 
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Health & Safety 

 

The health and safety of employees should 

be considered of paramount importance to 

companies and therefore treated as an in-

tegral part of a company’s business strat-

egy. We expect companies to assess, man-

age health and safety risks to prevent work-

place accidents and fatalities. By doing so, 

businesses minimise operational disruption 

and other negative impacts such as law-

suits, fines or being involved in controver-

sies. In the US alone the Occupational 

Safety & Health Administration gave out 13 

fines totaling just over $10 million.   

We understand that some sectors are ex-

posed to higher physical risks and may face 

unique challenges, thus it is of utmost im-

portance for them to assess risks are most 

relevant to them, learn from past incidents 

to prevent future ones and implement 

strong policies.  

 

All measures to prevent these risks should 

be clearly defined and communicated in-

cluding safety awareness trainings and risk 

assessment meetings and evaluations.

 

Case 
Stud
y 

Sector: Technology                 Country: USA             Engagement Status: Ongoing 

Area of Engagement: Diversity, Equity and Inclusion and Talent Management 

Initial Engagement: August 2022 

 

Company Profile 

American cybersecurity company 

 

Engagement Objective 

Understand DE&I policies and talent attraction 

and retention management. 

  
 

Engagement Discussion 

We contacted the company to understand how 

they manage to attract and retain their skilled 

workforce through well-developed Diversity, Eq-

uity & Inclusion policies. They conducted a pay 

equity survey in 2020 that showed no wage gap 

between races and genders and intend to recon-

duct it every few years.   

  
They also opened a new office in Florida where 

they aim for 100 new hires with a target of 30% 

of emerging talents and/or recently retired mili-

tary, 50% of women and/or marginalized com-

munities.  

 

Furthermore, the company works to develop di-

versity in the tech industry as a whole by invest-

ing to expand educational opportunities through 

partnerships with various STEM programs and 

organizations.  

 
Progress so far 

Strong Diversity and Inclusion management 

help companies attract talent from different 

backgrounds, as well, good working conditions 

help retain talent in a competitive landscape. 
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Governance 

Business ethics and succession  

planning 

 

Governance pertains to the management 

factors of decision-making, from policymak-

ing to the distribution of rights and respon-

sibilities among board of directors, manag-

ers, shareholders and stakeholders. 

When engaging with companies, we en-

courage them to follow best governance 

practices, on matters such as board diver-

sity and independence, executive remuner-

ation, or committee composition. In addi-

tion, we follow closely the respect to busi-

ness ethics, transparency towards stake-

holders and any other topic that could be a 

material risk. 

A good corporate governance is the back-

bone to an ethical and well managed busi-

ness, it helps to anticipate and better man-

age risks and to avoid reputational and le-

gal penalties. 

 

# 

 

 

 

Case 
Stud
y 

Sector: Materials                 Country: Canada             Engagement Status: Ongoing 

Area of Engagement: Health and Safety 

Initial Engagement: September 2021  Follow-up: August 2022 

 

Company Profile 

Canadian gold, silver and copper mining com-

pany 

 

Engagement Objective 

Seek more information about Health & Safety 

management 

  
 

Engagement Discussion 

We raised the question of safety and security in 

the workplace with a mining company, more pre-

cisely on the incident and fatality rate.  

  
While they had a perfect track record in 
2021, they recorded one fatality in 2022 
when a transporter had a traffic accident. 
 

 
Progress so far 

In response, the company committed to 
develop vehicle driving standards, addi-
tional formations for drivers, and to equip 
all vehicles with trackers to make sure 
they all abide by controls and require-
ments. 
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Case 
Study 

Sector: Technology            Country: France             Engagement Status: Ongoing 

Area of Engagement: CEO Succession 

Initial Engagement: October 2021  Follow-up: September 2022 

 

Company Profile 

French semiconductors manufacturer 

 

Engagement Objective 

Seek more information about CEO succession 

plan and the consequences 

  
 

Engagement Discussion 

After a negative reaction of the capital markets in 

the aftermath of the CEO succession, we en-

gaged with the company to understand the rea-

sons behind the CEO replacement. 

  
The company was very transparent and they 

explained that the person appointed as new 

CEO was best suited to drive the company 

towards a new expansion era. As well, they 

told us that they had remuneration schemes 

in place to avoid the depart from key execu-

tives, and that they did not expect them to 

depart. 

 
 
Progress so far 

The answers provided and the transparency 

shown by the company reaffirmed us to re-

main as investors in the company. 

 

 

 

Case 
Study 

Sector: Materials         Country: United Kingdom         Engagement Status: Closed 

Area of Engagement: Transparency 

Initial Engagement: February 2021  Follow-up: April 2022 

 

Company Profile 

British diversified mining company 

 

Engagement Objective 

Seek more information about controversy manage-

ment 

  
 

Engagement Discussion 

We asked for more information about their practices 

to better understand their responsiveness to some 

controversies caused by their operations. 

  

The quality of the answers was very disap-

pointing, which showed little commitment to 

the company’s stakeholders.  

 
Progress so far 

After this unsatisfactory engagement, we 

decided to divest the whole position. 
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Case 
Study 

Sector: Utilities            Country: USA             Engagement Status: Closed 

Area of Engagement: Audit  

Initial Engagement: May 2022 

 

Company Profile 

American renewable energy provider 

 

Engagement Objective 

Obtain more information about the company’s audi-

tors 

 

  
 

Engagement Discussion 

We engaged with the company about their 

auditor rollout policy and potential links be-

tween chief executives and their auditor. 

 
 

 
Progress so far 

Due to unsatisfactory answers, we decided 

not to invest in the company.   

 

 

 

 

Collaborative Engagements 

Whether as a lead, a co-lead or a collabo-

rator, we embrace the concept that collab-

oration is necessary to meet certain objec-

tives, promote best practices and long-term 

interest of our clients.  

In 2022 we continued to participate to sev-

eral collaborative engagement initiatives as 

they allowed us to join forces with other in-

vestors on crucial issues, encourage action 

and achieve shared objectives. We believe 

this collaborative, well-resourced approach 

enables us to fully realise the potential of 

the engagement activity, being a supple-

ment to direct dialogues. It allows us to play 

a key role in sharing our knowledge and ex-

pertise while also learning from others. 

We have been actively involved in several 

initiatives such as CDP and Climate Action 

100+, and we review collaborative engage-

ments on a case-by-case basis to ensure 

they are aligned with our approach and SRI 

policy. 

CDP Non-Disclosure Campaign 

The CDP Non-Disclosure Campaign (NDC) 

is a not-for-profit global disclosure system  

 

 

 

https://www.cdp.net/en/investor/engage-with-companies/non-disclosure-campaign
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through which companies share environ-

mental information. CDP collects data on 

climate change, water security, and defor-

estation enabling investors to make in-

formed decisions and allowing the industry 

to improve comparability between compa-

nies, measure environmental impacts and 

drive action.  By supporting this collective 

action campaign, we aim to improve trans-

parency by engaging with companies that 

failed to disclose information through 

CDP’s climate change, forests and/or water 

security questionnaires. 

In 2022, Mirabaud joined 260 financial insti-

tutions representing nearly US$30 trillion in 

assets have engaged with 1,466 compa-

nies on climate change, forests, and water 

security disclosure. 

Of the 1466 companies targeted by the 

campaign, 21 were part of our Convertible 

Bonds issuers’ universe in 2022. We were 

lead investors with nine companies and co-

signatory on twelve. Two of the companies 

for which we were leading the collaborative 

engagement submitted the answer to the 

climate questionnaire. Out of the compa-

nies for which we were co-signatories, one 

published the climate questionnaire and 

three answered the forests questionnaire. 
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FIGURE 7: CDP NON-DISCLOSURE CAMPAIGN
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Source: CDP, Mirabaud Asset management, 1 January 2022 - 31 December 2022  
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CDP Science-Based Targets Cam-

paign 

 

The CDP Science-Based Targets Cam-

paign (SBT) drives energy-intensive com-

panies to set science-based targets in line 

with 1.5°C of warming. 

According to the progress report of the 

2021-22 campaign, 381 companies with 

emissions equivalent to Japan and Ger-

many combined1 have joined the Science 

Based Targets initiative (SBTi) or had their 

target approved during the two annual cy-

cles of this campaign.  

By supporting the campaign through the 

collaborative engagement mechanism, we 

proudly support the decarbonisation of 

high-impact sectors 

As part of the 2022 CDP Science-Based 

Targets campaign, Mirabaud joined 318 fi-

nancial institutions and multinational firms 

with $37 trillion in assets to call over 1,000 

of the world’s highest impact businesses to 

set emissions goals in line with the Paris 

agreement’s 1.5°C goal. 

Of the companies targeted by the cam-

paign, 51 where issuers of convertible 

bonds in our 2022 universe. Out of them, 

19 are based in Asia ex Japan, 19 in North 

America, 8 in Japan and 5 in Europe. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Climate Action 100+ 

 
1 CDP SBT Campaign, Final Progress report: 2021-
22 campaign 
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FIGURE 8: COMPANIES TARGETED BY SBTi CAMPAIGN BY 
GEOGRAPHY

Source: CDP, Mirabaud Asset management, 1 January 2022 - 31 December 2022  

https://www.cdp.net/en/investor/engage-with-companies/cdp-science-based-targets-campaign#1-SBT
https://www.cdp.net/en/investor/engage-with-companies/cdp-science-based-targets-campaign#1-SBT
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Climate Action 100+ is a global collabora-

tive investor engagement initiative to en-

sure the world's largest corporate GHG 

emitters take necessary action on climate 

change.  

Together with 700 other investors with 

US$68 trillion assets under management, 

Mirabaud is putting pressure on over 165 

high carbon emitters to reduce their green-

house gas emissions (GHGs), influence 

disclosure and encourage positive behav-

iour in relation to climate risk management 

and energy transition strategies. 

Mirabaud acts as a collaborating investor 

with an American consumer products com-

pany, an American airline company, a 

Franco-Dutch airline company and a Mexi-

can oil & gas company.  

Over the past years, significant progress 

has been made in line with investor expec-

tations. Such progress includes the align-

ment of GHG emissions with the Paris 

Agreement goals achieving net-zero emis-

sions by 2050 (or sooner), formally support-

ing the Task Force for Climate-related Dis-

closure (TCFD) Recommendations, imple-

menting board level accountability and 

oversight for climate-related risk. 

  



 
 

23 

 

 

 

 

 

 

 

 

 

 

IMPORTANT INFORMATION 

This marketing material contains or may incorporate by reference information concerning certain collective investment schemes 

("funds") which are only available for distribution in the registered countries.  It is for your exclusive use only and it is not intended 

for any person who is a citizen or resident of any jurisdiction where the publication, distribution or use of the information contained 

herein would be subject to any restrictions.  It may not be copied or transferred.  

This material is provided for information purposes only and shall not be construed as an offer or a recommendation to 

subscribe, retain or dispose of fund units or shares, investment products or strategies.  Before investing in any fund or 

pursuing any investment strategy, potential investors should take into account all their characteristics or objectives as well as 

consult the relevant legal documents. Potential investors are recommended to seek prior professional financial, legal and tax 

advice. The sources of the information contained within are deemed reliable. However, the accuracy or completeness of the 

information cannot be guaranteed and some figures may only be estimates. In addition, any opinions expressed are subject to 

change without notice. There is no guarantee that objectives and targets will be met by the portfolio manager.  

All investment involves risks, returns may decrease or increase because of currency fluctuations and investors may 

lose the amount of their original investment. Past performance is not indicative or a guarantee of future returns.  

This communication may only be circulated to Eligible Counterparties and Professional Investors and should not be 

circulated to Retail Investors for which it is not suitable. 

Issued by: in the UK: Mirabaud Asset Management Limited which is authorised and regulated by the Financial Conduct Author-

ity.  In Switzerland: Mirabaud Asset Management (Suisse) SA, 29, boulevard Georges-Favon, 1204 Geneva, as Swiss repre-

sentative. Swiss paying agent: Mirabaud & Cie SA, 29, boulevard Georges-Favon, 1204 Geneva. In France: Mirabaud Asset 

Management (France) SAS., 13, avenue Hoche, 75008 Paris. In Luxembourg, Italy and Spain: Mirabaud Asset Management 

(Europe) SA, 6B, rue du Fort Niedergruenewald, 2226 Luxembourg. The Prospectus, the Articles of Association, the Key Investor 

Information Document (KIID) as well as the annual and semi-annual reports (as the case may be), of the funds may be obtained 

free of charge from the above-mentioned entities and on the webpage: https://www.mirabaud-am.com/en/funds-list/.Further infor-

mation on sustainability is available at the following link: https://www.mirabaud-am.com/en/responsibly-sustainable. 
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